It always smells good at our place.
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WY Overview of DON DON Group

SUBOTICA
Ll Pastry & Pie protuctian BSH
DONUTS Factory

Fresh productig

FEKETIC -]
Mill
NOVI SAD
PRE BAKED product factory
Fresh production

anmmm
Feshpud uction

Fresh podu atcon .EEL[P DE

PUDARCI m
Pre baked production VELIKA PLANA
Fresh production

Fresh production

KRAGUJEVAC

TOAST Factory :

Frash production IAJECAR
KRALJEVO Fresh production

GROSUPLJE @ ZELINA
LJUBLJANA . Eﬁﬂgﬁﬂ:ﬂﬁ ectory Fresh production
IAGREB
SLOVENIA o

CROATIA

BOSNIA AND
HERZEGOVINA

Fresh production
P.ARACIN
sh production

SERBM @ggmm

Fresh production

I.ESKHVAI:
F esh production

MONTENEGRO

SPUI

BULGARIA

o
NORTH MACEDONIA

17 production
units

2 mills

Production units in
4 countries

Distribution
centersin3
countries
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The start of business
with the
entrepreneurial idea of
the Mozetic brother
and sister in their
home in Metlika.

Business expansion
to Croatia with the
construction of a
new production
facility

Further expansion
in Serbia with the
acquisition of 6
bakeries and a mill

Go-to market with
the brand
Your 5 minutes

Expansion into
Serbia with the
acquisition of the
PDM Pudarci
bakery

The main milestones of the group's
development

Takeover of
Grosuplje Bakery

Recapitalization
and entry of the
KJK financial fund
into the ownership
structure of the
company

Industrial
production of
berliners in Kranj

Industrial
production of
Toast in
Kragujevac

Frozen bread
factory in Novi Sad

Industrial
production of
Somun bread in Nis

3¢

Industrial
production of
Somun bread in
Subotica




Y Product categories and sales assortment

Don Don Group produces over 1000 products in 3 main categories

Fresh bakery products Packaged products
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Sales growth in the Don Don Group
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oY) Production growth in tons of the entire group
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. Grosuplje

S5 x GOLDE

DEDICATED TO TRADITION,
BOUND BY PERFECTION.




o) Slovenian partnership for whole grain products
<’ from the perspective of a bakery company

The share of sales of whole grain products from 2017-2022
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o)\ Whole Grain Spelt Bread
)’ + in store activities




#) Whole Grain “Zivko"

Launch with the start of
Corona crisis - 02-2022

Contains wheat
sprouts in 7.9 %

Overall 23 %
Wholegrain




Bgﬁ Launch of new whole grain products in october 2022
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v OVSENA POLNOZRNATA MOKA v" LANENA SEMENA 7 %
v DROBLJENA BUCNA SEMENA 6 % v" VISOKA VSEBNOST PREHRANSKE VLAKNINE

OVSENO KORUZNI KRUH POLNOZRNATI KRUK Z LANOM

Ovseni mesani kruh s semeni, 0,35 kg PSenicni polnozrnati kruh s semeni, 0,5 kg

Ovseno koruzni kruh iz psenicne in ovsene polnozrnate moke odlikuje bogat okus po drobljenih Polnozrnati kruh z lanom vas bo prijetno presenetil s socno, gosto sredico s semeni lana.
bucnih semenih in koruznem zdrobu. Mehko sredico obdaja skorja, kije posuta s koruznim Strucko boste prepoznali po dveh vzporednih rezih, temni barviin posipom iz rZene moke.
zdrobom in zato Se bolj hrustljava.




DON

Production of doughnuts



Thank you for your attention!
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